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Muchas Gracias

Thank you very much...

To AMAI for inviting me to speak

To the Chair of the Organizing Committee

Alejandro Mondragon, Managing Director, 

TNS/RI-Mexico

To all of you!
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Todayôs Theme...

In particular, value perceptions are 

undergoing radical change.  

This will require more innovative 

marketing research insights.

Because of the current recession, 

marketing innovation will be much more

important in the future global economy. 
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Look Ahead...Not Back

Planning now for a

Recovery Marketplace

not a Recession Marketplace.
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We may be researching the wrong questions...

Success ïeven in this 

global downturn ïis not 

just about having the 

cheapest price...

Pre-recession Recession

...and especially not as 

we look towards the 

recovery marketplace
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A Global Narrative...

�‡This recession has not been the same everywhere

�‡But unlike past recessions, it has been global in scope

�‡An �µ�H�F�R�Q�R�P�L�F���S�D�Q�G�H�P�L�F�¶that began in the U.S. and 

then infected the rest of the world

�‡What matters most are the local implications of this 

global downturn

�‡Yet, there are valuable insights into local situations �±
and local opportunities �±that can only be seen from a 

global perspective

with Local Implications


